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Using The Power of Social Networking in a Recassio
By Jack Keogh

| “discovered” Facebook a couple of years ago wheeived an invitation to be a
“friend” of the teenaged niece of a family connextin Mexico. | accepted the
invitation and, to my surprise, some twenty minuésr, | got a message from my
daughter — in her early twenties — saying “Dad,afethis site — it's for kids, not
people your age!” At that time, Facebook had aend& million members. My
daughter fretted that the site, designed for cellggdents, had been hijacked by
teens. | marveled at the connectedness of theggmigenerations — how did my
daughter, at work in New York City, realize so ddycthat | had responded to an
invitation from Mexico? Then, undeterred, | wehead and set up my Facebook
profile. | figured that one more profile might cplament my web “presence” —
company website, blog, and profiles on Linked-ld &eaxo. What, if anything, does
this mean to you?

In recessionary times it is probably very prudergtay in touch with as many social
and professional contacts as possible. If you wanbnnect with the people you
work with and improve your ability to stay in toualith and expand your “network”
of contacts, you might want to consider joiningsttigital revolution - in the unlikely
event that you are not already on board. Foreswgrt'd like to share a quick and
simple method that | use for researching contacts.

Use the search feature on Zoominfo.com. Suppade/tiu want to research my
name, for instance. Type in “Jack Keogh” and iteedelivers a list of “Jack

Keoghs” retrieved from the web. You can refinetyseiarch to pick the name that
most closely matches your contact. In my caseublly come us in about the second
spot on ZoomInfo. When you find me, click on grefile page and then click “view
sources” at the top right corner and you will ggbad listing of all the information

on the web about me. Not perfect — but you fintiroore than the controlled

“public” profile delivered by Plaxo or LinkedIn.nlterms of keeping up with your
existing networks, do you know how many people yaun reach out to?

Facebook, the “new” social networking giant wasigiesd a college student Mark
Zuckerman now 24. It has grown to 175 million gsefhe MySpace network has
130 million users and is enjoying new growth amtregy6.9 million 55 year old plus
generation who spend an average of 204 minutesnéghnom the site. Not to be
outdone, Facebook's greatest growth has come fBeA93ear-olds and it has added
twice as many 50-64 year-olds as those under agdt i8the new leader of the pack,
worldwide, with monthly visits by three out of témernet users. According to the
Pew Internet & American Life Project, fully onertthiof adult internet users have a
profile on a social networking site — an increa2596 since 2005.

A new study from Nielsen (http://blog.nielsen.coralsenwire/wp-
content/uploads/2009/03/nielsen_globalfaces madd9.pshows that “Social
networking and blogging sites are now the 4th rmpogtular activity on the Internet
(overcoming personal email) with 67% global reashcaDecember 2008. That is 5%
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more of what they attracted a year ago. While $oatworks started amongst the
younger audience, today’s audiences are becomoaglbr and older. This shift has
primarily been driven by Facebook, successfullyngueopportunities of social
networking to a much wider audience”.

The Nielsen Report states that “Social Networkiag been the global consumer
phenomenon of 2008. Two-thirds of the world’s Inetrpopulation visit a social
network or blogging site and the sector now acc®tortalmost 10% of all internet
time. ‘Member Communities’ has overtaken persomahiEto become the world’s
fourth most popular online sector after searchtgi®and PC software applications”.

According to Nielsen, “the story is consistent asrthe world, ‘Member
Communities’ has taken a foothold in every majorkatfrom 50% of the online
population in Switzerland and Germany to 80% inZBr&acebook has become the
largest player on the global stage, dominant inyntauntries, yet localized offerings
have won the day in many others. However, the tiramvpopularity of social
networks — and the resultant broadening audiens®rly half the story. The
staggering increase in the amount of time peo@epending on these sites is
changing the way people spend their time onlinelawdramifications for how people
behave, share and interact within their normalydaies”.

Although adults share some teen internet habiésddnnecting with friends, planning
events, staying in touch, it seems we now diffemfehe teenagers by using social
networking to meet new friends from across the tguend across the world. The
sixteen-and-a-half million adults ages 55 and oldeo are already engaged in social
networking have helped AARP’s network attract 380,0sers who have already
created 1,700 interest groups. Another site, desigor baby Boomers, is Eons.com
which has 800,000 users.

In my native Ireland, adults still use the “Pubs’gather with friends and share group
moments. Our bars serve the same purpose. Asomeup and become
geographically mobile because of our jobs we atendfving further and further

away from our family and old friends. Social netiing on the internet can help
bridge that gap.

Just a few days ago, | got another invitation tabfiend” on Facebook. This time
it was from an elementary-school classmate withwhdad completely lost contact
since | was about 12 years old! The upside tcaso@tworking is the ability to
reconnect with long lost friends and to stay inctowith the many people we meet
along the way in our journey through life. In arde minimize the potential
downside (sharing too much personal informatioripteeyou post, remember that
whatever you write can be read by millions of peopimost of whom are not your
“friends”. Your career is as strong as your pesoetwork; and these days, with
people spending more and more time at work, yotsqual life may only be as vital
as your professional network. | think it's smanst especially in a recession, to
become fluent with social networks and to discdlerpower of relationship.
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